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AT A GLANCE

Amazon required a corporate
gifting platform to send gifts to
multiple recipients in Costa Rica
as their previous provider did not
serve their team in that specific
country. An essential aspect of the
client’s needs was the support of
local vendors and businesses.

Key metrics

The gift campaign was aimed at

providing a memorable experience
for Amazon’s recipients.
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CHALLENGES v

They needed to create a personalized and memorable experience
for each recipient based on recognition of their participation in
major company initiatives, while keeping the cost of international
gifting at an affordable rate. They wanted each recipient to have
the freedom to choose their own gift from a curated collection
based on their geographical location.

SOLUTIONS v

Giftsenda can curate and source gifts for each client based on
their needs and the gifting occasion.
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Minimal customs or Gift collection Reports and
shipping expenses building features tracking
BENEFITS v

Benefit One

Giftsenda sourced gifts locally from the country of the
recipients in support of local vendors and to minimize the
cost of shipping.

Benefit Two

2 The gift collection building feature gave Amazon the
opportunity to curate a specific list of items based on
their budget and preferences.

Benefit Three

3 The metrics of the gift campaign could be tracked and
measured with real-time data in order to analyze the
success of the campaign for future optimizations.
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