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The Challenge Facing
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Every SaaS Revenue Team

Your buyers are buried in digital noise.
As SDRs, Demand Gen marketers, or
RevOps pros, you're under constant
pressure to drive pipeline velocity; but
attention is the new currency, and it's
running dangerously low.

In a world where every inbox is
overloaded and digital channels are
saturated, physical touchpoints stand
out. Direct mail is no longer just a
“nice-to-have”, it's a strategic lever to
increase connect rates, move
prospects through the funnel, and
boost brand recall in a landscape
dominated by digital sameness.
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Digital Direct mail
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Why Direct Mail Works for SaaS

Your Competitors Do
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Maxing Out Ad Budgets
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A/B Testing Forever
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Refreshing the same tired

email approach
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Sending Direct Mail Which
Breaks Through the Noise

When integrated with your GTM
strategy - complete with CRM triggers
and smart segmentation - it becomes

a high-intent channel that
complements your digital motions. It's
not replacing your outbound engine;
it's eliminating workflow fatigue and /
supercharging it.
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Gifting That Drives Pipeline

Gifting in SaaS is built for performance, not
promos. SDRs are using it to warm up cold
accounts with thoughtful relevance. Demand
Gen teams are folding gifting into nurture
streams to lift conversion rates at key funnel
stages. And RevOps? They're using gifting as
a measurable, repeatable play that scales
and directly impacts pipeline creation.

For C-suite prospects where direct
gifts may not be appropriate,
consider charitable donations in their
name - aligning generosity with
corporate social responsibility.

/D ro 6{ uct /'vff_y
booctere

like mini whiteboards for

brainstorming and custom
keyboard cleaning kits

Smart
Gift Ideac

Thoughtful cnacke
and coffee kite

that spark conversation
and delight teams
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Tech gear

like wireless chargers or
noise-canceling headphones

Deck-friendly
toole

like quality notebooks or
webcam covers that keep
your brand visible
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Personalization That Converts
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SaasS buyers expect hyper-personalized outreach
because it's how they engage their own customers.
When gifting, it's not enough to send something generic.

Your Perfect Collection

Tailor every touchpoint by referencing a B
recent funding round, a product release, or

a shift in their go-to-market strategy.

Tres Cup Lo Motble + ACacia Wood B The Perfect Roast Whal

Use tech stack insights, and CRM signals
to guide both your messaging and gift
selection.
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Whether it's a note that nods to their latest
integration or a relevant insert aligned with
their role, the right personalization makes
your outreach feel considered, not
automated.
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Stay Compliant, Stay Human

Operating in a highly regulated environment
means software companies must tread
carefully with gifting.
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01.

Always ensure your strategy aligns with the
relevant regulations and regional gifting
policies, especially in enterprise or
procurement-heavy environments.

02.

Respect privacy when collecting data for
personalization, and track every touchpoint.
The goal is to spark curiosity, build rapport,
and earn trust; but never overstep.
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Ready to make g{ifting a
revenue channel?

Let’s build a gifting program as intelligent as
the SaaS you're selling. Our global platform
connects to your CRM, supports address
collection, offers curated gift selections, and
delivers reporting that aligns with your KPlIs.
You focus on moving deals forward, we'll
eliminate the ops headache.

Make direct mail part of your
outbound motion and start landing

where no inbox can take you.
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Welcome to Giftsenda?
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More Info sales@giftsenda.com



