
How To Increase
Conversion Rates With Gifts



In the current business landscape, we hear the term ‘conversion 
rate’ quite often and interpret sales-focused data in line with it to 
improve our results. So, what is a conversion rate? 

Conversion rates depict the percentage of targeted leads that 
arrive at the desired outcome (clicks, form submissions, file 
downloads, closed deals…) and are often measured against a 
business’ projected results. 
 
For example, if a hundred qualified leads are placed at the mouth 
of the sales funnel, and only 15 filter through and actually make 
a purchase, then the conversion rate here is 15%. However, if 
the business initially projected a 35% conversion rate, then the 
result, whether or not it aligns with the industry’s benchmark, 
is unsatisfactory. 

While there exist average conversion rate standards for different 
industries that determine whether or not a business is yielding 
lucrative results, businesses can also set their own standards 
and function in line with them.

In this whitepaper, we discuss the kinds 
of conversions businesses measure, 

highlight what high conversion rates mean 
for a business, look at unconventional ways 

businesses can boost their conversion 
rates, and delve into why your business 
would benefit from a gifting platform 

solution like Giftsenda.



Deal Stages

Deal stages such as email responses, meeting acceptance rates, demo 
attendances, quotes sent and closed deals are important to measure. 
Vet these rates against internally determined objectives, and consider using 
unconventional tactics such as strategic corporate gifting to influence sales 
funnel activities at different stages.  

Click-Through Rates

To measure the click-through rates, a simple ‘number of impressions divided by 
clicks’ formula can be utilized. Click-through rates help businesses understand 
how effective their messaging is, analyze if their calls to action are clear to their 
target audience, and finally, see if there is an interest in their products or 
services.    

Which Conversions Do Businesses 
Generally Measure?



Cost Per Conversion (CPA): 

Cost per acquisition (CPA) is a marketing metric that measures the total 
cost of a customer completing a specific action. This is calculated by 
taking the total cost of the campaign and dividing it by the number of 
conversions.

Return On Investment (ROI)

The most common formula to work out ROI is net income divided by 
the total cost of the investment, in other words, ROI = Net income / 
Cost of investment x 100. 

For example, if a business spends $100 on Google Ads, and garners 
$200 in sales from these, then their investment is said to have yielded 
a 200% ROI. Whether this is satisfactory or not depends largely on the 
business’s benchmarks and projections, but a postive % is usually 
better than a negative one. 

TL; DR

How businesses measure their conversions will depend on 
various factors, but it is important to make sure that you are 
tracking all the relevant metrics to enable you to optimize 
and improve your conversion rates. Offering clear, easy-to-
use, and understandable interfaces with good incentives will 
better your user experiences.



What Is a Good Conversion 
Rate?

TL; DR

Conversion rates depict the percentage of targeted leads that 
arrive at the desired outcome and are often measured against a 
business’ projected results and benchmarks related to its industry. 
Naturally, once you know your vertical-focused conversion rate, 
you’ll want to try to perform at that standard or increase it.

Conversion rates, unfortunately, cannot be vetted on a generalized 
analysis, and this is due to the uniqueness of each industry vertical, 
and its accompanying product and service offerings. 

Generally it has been found that more expensive products have 
lengthier buying journeys and lower conversion rates. However, the 
cheaper and more accessible the product is, the shorter the buying 
journey and the higher the conversion rate. 

A lot of research has been done to understand what rates 
determine the performance that’s above the break-even point. 
To get a good idea of the conversion rates that your business can 
aim for, we suggest you do research related to your vertical to get 
some general benchmarks to work from.



When businesses base their ROI analyses on conversion rates, 
they’re able to measure the likelihood of reaching projected sales 
targets and understand how their marketing efforts fare in 
comparison to those of their competitors³. Moreover, they’re able to:

A high conversion rate means a business has hit the bull’s eye when 
it comes to identifying its target market and which channels they’re 
prevalent on, its marketing messaging is compelling and calls 
attention, the sales process is effective, its products are relevant and 
sought after, and there is high ROI optimization potential. That is, the 
sail needs not be adjusted, but requires enhancement in order to retain 
performance. 

Vet what channels garner the best results

See if their copy, design and CTAs are persuasive 

Identify valuable users (leads with higher conversion 
probabilities)

Identify points in their user journeys that cause friction 
and remedy these. 

What Does a Good Conversion 
Rate Mean For Business?

TL; DR

If you can determine what kind of conversion rates 
you are aiming for, this will help you steer your 
marketing and sales activities in the right direction. 
A conversion rate higher than 10%, in any industry, 
places that brand in the top 10 global advertisers.⁴ 



Though widely used by corporations of all sizes, corporate gifting 
remains an unconventional business tool. Having turned in about 
$242 billion in 2021, the corporate gifting industry is expected to 
grow at an accelerated 8.1% CAGR through 2024. 

It is important to note that while not part of the selling or buying 
process, gifts break the robotic ‘we sell, you buy’ element that makes 
consumers feel disconnected from the brands that sell their favorite 
products. They create common ground and give buyers and sellers 
leveled engagement grounds.

Corporate gifting helps businesses break away from one-sided 
sales approaches and provides them with opportunities to reward, 
recognize and delight their existing customers, incentivize their 
staff, and attract leads. 

Gifts appeal to basic human psychology and communicate that the 
sender cares, sees, and values the recipient. When buyers receive 
such attention, whether it’s elegantly branded merchandise or a nice 
accessory, an affinity for the brand is built. Remember, the aim is to 
make customers, not sales.  

Gifts As Unconventional Methods For 
Increasing Conversion Rates

TL; DR

While unconventional, strategically placing gifts in various 
parts of your sales funnel is guaranteed to gauge and retain 
your desired audience’s attention by allowing customers to feel 
like they are getting more value out of their purchase/interaction 
with your brand. This in turn increases their likelihood of 
converting.6 The means do justify the end - even if it does 
require a financial investment. 

To illustrate the use of gifts - let’s look at an example of using 
gifts to motivate action on online forms. According to a recent 
study,5 67% of customers prefer self-service over speaking to a 
company representative. It appears that people desire more 
control of their buying journey, and online forms provide users 
with convenience, enabling them to access the information they 
need without the added pressure of making a purchase.

If the aim is to get leads to fill out forms, offering a ‘first contact’ 
gift as simple as an e-gift card or coffee voucher will 
create a sense of being noticed and the desire to reciprocate, 
resulting in an increased chance of conversion. 

https://www.zendesk.com/blog/searching-for-self-service/
https://www.zendesk.com/blog/searching-for-self-service/


Free-choice Gift Links:  

The sending method provides address-less gifting by 
enabling recipients to provide their delivery details when 
accepting your gift. 

To initiate this campaign type, you simply allocate a budget 
for your range of gift items and send the gift link to your 
recipients through any online messaging platforms or email. 
Upon receipt, recipients can access the link to choose their 
gifts from your budget-aligned item list. The items that are 
available will change according to the country of residence 
that they select. Gifts will only be charged against the 
sender’s account if the sender approves the redeemed gift.  
 
Gift links can be strategically placed in the funnel to 
improve client journeys and internal customer success 
ratings. These can also be used as part of virtual event 
and demo invites, accompanied by “gift accessible upon 
attendance” messaging.  

Gift Campaign Ideas For Increased Conversions

Shareable Gift Collections: 

Giftsenda has a wide range of specially curated gift 
collections for different occasions and use-cases, but you 
can also create your own special gift collection. 

When a gift collection is selected, a link is created and the 
sender has the option of forwarding it to their recipients 
through any online messaging platforms or email. By 
accessing the link, the recipient choose their preferred gift 
from the collection options and input their delivery 
address and date of delivery. 

Collection-based gifts can be used to commemorate 
client and associate milestones, introduce new 
products to existing clients, and punt product choices. 



TL; DR

Our international gifting platform caters for various gifting methods 
to enable you to easily place gift options at various sales funnel 
stages and keep track of their performance. To optimize your 
recipients’ experience during the gifting process, share a link to a 
gift collection, and allow them to make their own gift selection.

Direct Sends:

If you know your recipients’ delivery details and have specific gifts 
that you would like to send directly to them using their addresses, 
then the Giftsenda platform can facilitate this. All you need to do 
is choose a gift from our catalog or request a custom gift, provide 
the addresses or upload them via CSV or your CRM integration, 
and add custom messaging.

Direct sends can be utilized to influence buyer decisions and 
catalyze sales funnel activities. Account-based marketing 
and sales managers are better positioned to benefit from this 
gifting method because their liaison with clients and prospects 
is direct, and requires a personalized approach. But in general, 
businesses looking to launch loyalty or client onboarding 
campaigns can also benefit from direct sends. 



Giftsenda is an international corporate gifting platform, designed 
to enable businesses to break through the noise and make 
meaningful connections – driving more revenue and conversions. 
The platform enables businesses to buy, send and track gifts 
worldwide from one central space and is backed by a team with 
over 20 years of international gifting experience.
 
One of the main benefits of using a gifting platform like Giftsenda 
is the fact that you have access to automated gifting tools that 
enable you to send gifts via email or shareable gift links, allowing 
recipients to choose their gifts, in more than 200 countries. We 
source gift items from local suppliers to help you save on shipping 
and customs fees. This not only makes cost sense but eliminates 
the possibility of senders selecting culturally inappropriate gifts.

The platform also integrates with CRMs such as Salesforce and 
HubSpot for a streamlined gifting experience, and has a Gmail 
add-on that allows you to send gift invites directly from your 
Gmail interface.

How Would You Benefit From a Platform Solution?

Manage spend by sending gifts that will only be charged 
to your balance after being accepted by the recipient and 
approved by you. 
 
Create a single gift campaign that will cater to recipients 
in various countries worldwide.

Make use of tracking and reporting on all gift campaigns 
to measure your ROI.

Easily store and distribute branded SWAG worldwide.

https://www.giftsenda.com/
https://workspace.google.com/marketplace/app/giftsenda/751972264332
https://workspace.google.com/marketplace/app/giftsenda/751972264332


READY TO GET STARTED WITH STRATEGIC 
CORPORATE GIFTING TO INCREASE YOUR 

CONVERSION RATES? 

Book a 30-minute demo with one of our 
Gift Campaign Managers to see how our gifting platform 

works or to discuss a one-time gifting project.

+1 (857) 529-5151						      sales@giftsenda.com						      www.giftsenda.com

BOOK A DEMO

http://www.giftsenda.com
https://www.giftsenda.com/request-demo
https://www.giftsenda.com/request-demo
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