
A Guide to International 
Holiday Gifting



Thanks to how stringently the modern work landscape is set up, 
the holiday season has been placed on a high pedestal and is 
thrown appreciation bouquets whenever it draws near. Executives 
and lower-level staff alike, take to the net to research how best to 
capitalize on the merry and free time, and corporations around the 
world join the bandwagon and theme their products and services 
accordingly. Storefronts are adorned with handcrafted sleighs and 
clay-molded Santas, and confectionary stores even offer 
rainbow-colored whipped cream. It is indeed the most wonderful 
time of the year! 

While the world takes a break and celebrates a time that nears 
only once a year, businesses are tasked with capitalizing on the 
emotions and impulses that drive consumers into buying frenzies. 
According to a recent study⁴, the fourth quarter, marked from 
Thanksgiving through to Christmas, accounts for 26.8% of annual 
retail sales across all verticals. While this is not substantially 
greater than non-festive quarters, Q4 accounts for a significant 
“34.9 percent of hobby, toy, and game sales; 34.7 percent of 
jewelry sales; and 31.1 percent of electronics sales.” 

In this whitepaper, we highlight the 
history of shared global holidays, delve 

into international holiday gifting etiquette 
and highlight how you can achieve 
impactful holiday-based corporate 
gifting campaigns with Giftsenda. 

At some point in the glorious holiday madness, sellers, 
marketers, and vendors find themselves being sifted down 
multiple sales funnels and making both calculated and 
impulsive decisions – and yourself? How do you and your 
business capitalize on such ripe activity? How do you swerve 
those prospects toward the ‘current client’ foyer? How do you 
reward your loyal clients, staff, and associates? And most 
importantly, how do you turn stagnant business relationships 
into lucrative ones?



Back in the good old ink-and-scroll days, holidays were predominantly 
attached to religion and were instituted to allow different faith groups 
to commemorate and display reverence.¹ As times evolved and 
history was placed on a canvas for its interpreters to rewrite, however, 
new focuses such as births of non-religious monarchs, ends of wars, 
deaths of thought leaders, and breakaway customs emerged, 
rendering holidays as flexible and non-binary. 

Furthermore, with the introduction of the first industrial revolution². 
That is, the process of shifting from the agrarian and handicraft 
economy to one driven by industry and machinery back in 18th 
century Britain, the factory system, division and specialization of 
labor, and formal trade were introduced, resulting in the import and 
export of skills and expertise, and consequently, the formation of 
multicultural corporations. 

The History of Global Holidays

TL; DR

From religious and patriotic observances to 
celebrations of ethnic pride, holidays explore 
and make meaningful moments spent and 
commemorated together on a global level.

The above further resulted in the integration of culture and 
religion, and the formulation of cross-regional systems that 
influenced the modern international holiday structure. While 
168 of the world’s countries fully adopted the Gregorian 
calendar system, countries such as Afghanistan, Nepal, 
Japan, North Korea, and Taiwan use modified versions of the 
Gregorian calendar, and about eighteen other countries use 
another calendar system along the widely accepted Gregorian. 

In a nutshell, the modern holiday spread we know and enjoy 
today is a result of the great migration, the industrial revolution, 
the emergence of cross-border trade and industry, as well as the 
formation of new schools of thought. 



While launching out-of-season gifting campaigns can also provide 
great results, gifting is often reserved for the holidays. Joining the 
holiday bandwagon is certainly more thrilling and gives senders 
plenty of legroom when it comes to themed gift selections. This 
‘ease of sail’ can be attributed to the unlimited region-relevant 
gifting options presented by vendors globally, and the general 
holiday euphoria. 

It is essential for businesses to redefine their client/associate 
buyer personas for the duration of the holiday season. 
Put plainly, CEOs become family wo/men, decision-makers 
become consumers, loyal customers are exposed to a plethora 
of other products, and staff members simply can’t wait to bask 
in holiday niceties and let their tools rest till Q1 kicks in again.

Redefine Buyer Personas 
For Targeted Holiday Gifting

TL; DR

With solid buyer personas informing your marketing 
messaging, you can formulate content and curate gifts 
to better target your audience’s interests and concerns. 
This will in turn make for a more engaged audience.



Adobe released a spread highlighting the 2021 holiday buying 
statistics as part of its Digital Economy Index6. The findings 
magnified a 10% increase in spend from 2020 to 2021. That is, $910 
billion was amassed in 2021, and if a similar sales growth margin is 
experienced, then the 2022 festive season online spend may exceed 
a trillion dollars. So, whether you’re looking to seal a new supplier 
deal, be named a vendor of choice by a prospect, extend an existing 
contract, or simply create an atmosphere that allows for brand 
refamiliarization, launching well-planned holiday-based gifting 
campaigns is the way to go. 

According to psychological research, there are three ‘markets’ on 
which buyers base their decisions, and these align with their most 
basic needs: wealth, health, and relationships. By offering gifts 
that appeal to at least one of these markets, you’re guaranteed to 
receive some kind of response. The mention of markets is but a 
simple example. The highlight here is that humans have a 
natural urge to seek instant gratification and are more susceptible 
to making ‘speedy’ decisions. Consider the holiday season your 
fuel to ignite such decisions, and launch holiday-based campaigns 
to optimize your sales funnel. 

Entice Buyers To Spend - 
Everyone Wants a Good Deal

TL; DR

Special deals help prospects overcome any 
resistance to purchasing your product or 
service. A gift offer can encourage a buyer 
to order more of a given item and improve 
their sentiment towards your brand.

https://www.clickfunnels.com/blog/psychology-of-buying-how-consumers-decide-to-buy/#:~:text=In%20the%20psychology%20of%20buying,logic%20to%20justify%20their%20purchase.


Online vs. Physical: Make It 
Easy For Buyers To Accept Gifts

TL; DR

Due to the fact that people have started to 
prefer using online mediums for shopping and 
other transactions, using an online corporate 
gifting platform during the holiday season can 
help your business perform better, as gifts 
can be sent and accepted digitally. 

Manual item sourcing, branding, wrapping, shipping, tracking, and 
all the way up to delivery requires multi-personnel involvement and 
costs much more than automated gifting, and requires much more 
time too. Using a corporate gifting platform such as Giftsenda, 
however, eliminates the admin-heavy segment of gifting, facilitates 
seamless item selection for senders and recipients, allows for 
integration with internal contacts and comms software such as 
Hubspot and Gmail, and gives users a bird’s eye view of budget 
utilization. Simply put, automated gifting completely eliminates 
guesswork, making gifting easier and faster.

“Only 46% of buyers prefer to make purchases in physical stores”7

The sudden pandemic-driven closures in 2020 affected businesses 
in more ways than can be listed and shifted the narrative to digital. 
As the world and industry return to traditional points of sales and 
physical buyer-seller events, there still remains a preference for 
convenient contactless buying. For this and many other reasons, 
e-commerce continues to gain immeasurable momentum across 
the globe. 

Adjusting your business so that it caters to both virtual and 
physical buyers will allow you to earn across both spheres. 
Everyone wants a great deal, so capitalize on the holiday spirit 
and offer freebies, considerable-sized samples, bundle deals, and 
‘percentage off’ sales to further fuel your customers’ rapid buying 
behavior. What’s more, incorporating strategic gifting into your 
marketing and sales campaigns can help boost performance. 

While traditional gifting methods have worked well for decades, 
the introduction of gifting platforms that enable the complete 
automation of the process has also brought the gifting process 
online and has made gifting at a larger scale possible, globally.



The hype around the magical holiday season is felt globally, and 
multinational businesses take advantage of this by offering each of 
their operational regions holiday products, services, and experiences 
that align with said region’s holiday norms. It is imperative that 
when planning your campaigns, you consider how different people 
celebrate and observe holidays differently. This way, your gift 
selections, messaging, and offers are relevant. Remember, while 
snow and Santa are representative of American Christmas, it’s all 
sun, beer pong and beach walks on the other side of the globe.

Some regions explicitly prohibit gift exchanges to eliminate 
any chances of bribery or indirectly influencing decisions. It is 
therefore of utmost importance for a business to get familiar with 
these regulations before launching corporate gifting campaigns 
to prevent tarnishing their reputations. After all, prevention is better 
than cure!  

There are numerous other ways corporate gifting is regulated, but 
this should not be discouraging. Instead of omitting corporate 
gifting from your general sales and marketing strategy due to 
regulation, use a corporate gifting platform that will enable you to 
navigate restrictions by offering region-specific tailored options.

Research Regional Holiday 
Customs and Corporate Gifting Rules

TL; DR

While the act of gift-giving is primarily motivated by 
appreciation and a yearning to solidify partnerships 
in the business context, rules have been established 
to regulate the giving and receiving of gifts. Corporate 
gifting platforms can help you navigate this with ease. 



Holiday gifting cannot be initiated amid the holiday rush, because so 
much could go wrong, and businesses can’t afford to get anything 
wrong where clients, associates, and prospects are concerned. 
Shipping companies are hard at work during this time, and to be 
fair, shelves get empty. It is therefore imperative for businesses to 
prevent glitches and non-deliveries by planning well ahead of time. 
The below points may be helpful:

Plan Holiday-Based Corporate 
Gifting Campaigns 

Categorize your recipient list and highlight what holidays are 
relevant to them, what their gifting norms are, and when these 
holidays are celebrated or observed. 

Do some research to identify items and collections that fit 
your recipients’ holiday themes. This will help with budget 
allocations.  

Allocate your budgets and ready up for the busiest time of the 
year. 
 Ensure that your recipients will be available to receive the 
gifts, and make sure you send them before they are on leave. 

TL; DR

The “when you fail to plan, you plan to fail” philosophy 
applies in every instance - even in business and especially 
with holiday gift campaigns. Make sure you plan your 
holiday campaigns in advance to make the biggest impact.



With the difference in holiday norms and some challenges in 
deciding what is appropriate across the globe, holiday corporate 
gifting campaigns may not always be a simple task, especially in 
instances where senders aren’t acquainted with their recipients. For 
this reason, we recommend initiating your holiday-based campaigns 
using the Giftsenda corporate gifting platform, backed by a 
multilingual and multicultural team that boasts 20 years of gifting 
experience in over 200 countries worldwide. Here’s what you can 
cross off your checklist when using the Giftsenda platform:

Launch Your International Holiday Gifting 
Campaigns Through the Giftsenda Platform

No import/export duties are payable: The items in our 
marketplace are locally sourced and specially selected to 
ensure that they are high-quality items. Sending gifts to 
Europe? Rest assured that your item options will be from 
Europe and be culturally appropriate. 

Shipping included with some gift collections: Our Gift 
Collections feature makes sending collections of gift options 
to recipients as easy as sharing a link. Recipients can visit 
the link and choose their favorite item from the collection. 
What’s more, some gift collections include shipping costs to 
enable you to plan your spend more accurately.

While corporate gifts are given to foster stronger business 
relationships and create lucrative opportunities for both 
the sender and the recipient, the holiday season adds a 
different flavor to the cocktail. The appeal is as unique as 
the atmosphere, and recipients’ emotions are sharpened 
enough to be receptive to your business advances. For 
these reasons, launching holiday-based corporate gifting 
campaigns is recommended for businesses of all sizes.

No need for contacts and addresses: Direct works, but digital 
works even better. You do not need your recipients’ addresses 
or contact numbers to send them gifts. The platform allows 
you to create gift links that can be shared via email or even 
social media. Let them provide their delivery details and rest 
assured that the gift will arrive at their doorstep. 
 
Familiarity with international holiday customs and accompanying 
norms: Our team will offer the expertise that assists in curating 
culturally relevant campaigns with unique regional appeal. This 
way, chances of erroneous gifting are eliminated. 

Campaign engagement information: Thanks to the Giftsenda 
platform’s user-friendly dashboard, you’re left in full control of 
your campaigns, and receive alerts on when, and by whom your 
gift offers have been accepted, rejected, or donated.



READY TO GET STARTED WITH 
CORPORATE GIFTING ON A GLOBAL SCALE?

BOOK A 30-MINUTE DEMO WITH ONE OF 
OUR GIFT CAMPAIGN MANAGERS TO SEE 

HOW OUR GIFTING PLATFORM WORKS AND 
TO GET ACCESS TO A FREE TRIAL.

+1 (857) 529-5151						      sales@giftsenda.com						      www.giftsenda.com

BOOK A DEMO

http://www.giftsenda.com
https://www.giftsenda.com/request-demo
https://www.giftsenda.com/request-demo
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